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United States Canada Overseas & Hulu Plus Best-seller New in 2012

Interesting Facts About The Aviators

The Aviators has proven itself to be a phenomenal success. Episodes of The Aviators have been broadcast
over 25,000 times to an audience of over 10 million viewers in hundreds of markets across the United States.
The Aviators is also an incredible international hit with tens of millions viewers in more than 100 countries.

A Proven Hit...
Across the Country...
& Around the World



The Aviators has partnered with some of the country’s most well-known companies to expertly integrate 
their brands directly into the content of the show in a subtle, non-invasive and very effective manner.

Creative segment planning and filming combined with masterful writing and editing yield content
viewers find entertaining, informative and relevant. At the same time, friendly brands are discretely presented
suggesting product endorsement, enhancing brand recognition, and encouraging customer loyalty.

The Aviators is the only outlet with the power and ability to directly and persuasively integrate your brand within
content feverishly desired by a captive, targeted and dedicated audience of millions and seen countless times. content feverishly desired by a captive, targeted and dedicated audience of millions and seen countless times. 

At long last the time has come for your company to use television for more than just commercials.

Let us work with you to develop
the most effective way to convey
your company’s message to our
10 million weekly US viewers

Your Brand Integrated into Actual Program Content... Seen Worldwide

Your Advertising Choices Made Easy

PBS allows for a one-minute pod at the beginning and end of each episode for ads referred to as “underwriting tags.”
Tags may be a maximum of 15 seconds long and are intended to show to the viewer a message from the companies
or organizations that helped make the show possible. At the full 15-second length, there can only be 4 of these tags.

Tags are a more direct way to further identify a brand as being associated with The Aviators and therefore its fans.
This has proven to strengthen viewer support for companies that are shown to support the viewers in return.

Ad Length: 5, 10, or 15 seconds                     Ad Frequency: 1, 3, 6 or 13 episodes
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FourPoints Television Productions
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A Few of the Many Comments from Our Partners

“We are proud to be sponsors of The Aviators”

“The Aviators is the only show that stays on my Tivo.”




